
Analytics and Data

A/B Testing

The practice of comparing two versions (A and B) of a marketing element, such as a 

webpage or email, to determine which performs better, often using AI algorithms to analyze 

and interpret the results.

Attribution Modeling

The process of determining the contribution of various marketing channels and touchpoints to 

a customer's conversion or purchase, often employing AI algorithms to assign credit 

accurately and optimize marketing budget allocation.

Customer Data Platform (CDP)

A unified database that collects and integrates customer data from various sources, enabling 

marketers to have a holistic view of customers and leverage AI-powered insights for 

personalized marketing.

Customer Journey Analytics

The practice of analyzing and visualizing the end-to-end customer journey, mapping 

customer touchpoints, interactions, and behaviors to identify opportunities for improvement 

and optimization using AI tools.

Customer Journey Mapping

The process of visualizing and understanding the various touchpoints and interactions a 

customer has with a brand throughout their journey, helping marketers optimize the customer 

experience and identify areas for improvement using AI analytics.

Glossary of Terms

Glossary of Common AI Terms
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Customer Segmentation

The process of dividing a customer base into distinct groups or segments based on shared 

characteristics or behaviors, allowing marketers to deliver targeted messages and campaigns 

to specific segments using AI segmentation algorithms.

Marketing Analytics

The practice of analyzing marketing data to gain insights, optimize strategies, and measure 

the performance of marketing campaigns, often utilizing AI algorithms for advanced data 

processing and pattern recognition.

Sales Analytics

The practice of analyzing sales data, including customer data, sales performance metrics, 

and market trends, to derive actionable insights, make informed decisions, and optimize 

sales strategies using AI-powered analytics tools.

Sales Data Analytics

The process of analyzing sales data to derive insights, identify trends, and make data-driven 

decisions, often utilizing AI algorithms and visualization tools to uncover patterns, 

correlations, and opportunities.

Sales Performance Analytics

The use of AI analytics to measure, analyze, and optimize sales performance metrics, such 

as conversion rates, win rates, and revenue generation, to identify areas of improvement and 

drive sales growth.

Sales Performance Metrics

Key performance indicators (KPIs) used to measure and evaluate sales team performance, 

such as revenue generated, average deal size, conversion rates, and sales cycle length, 

often analyzed using AI-powered analytics.
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Sales Territory Performance Metrics

Key performance indicators (KPIs) used to measure the effectiveness and productivity of 

sales territories, such as revenue generated, quota attainment, conversion rates, and 

customer acquisition metrics.

Automation and Optimization

Digital Advertising Optimization

The process of maximizing the effectiveness and efficiency of digital advertising campaigns, 

leveraging AI-powered optimization techniques to improve targeting, bidding, and ad 

placements.

Dynamic Pricing

The practice of adjusting product prices in real-time based on factors like demand, competitor 

pricing, and customer behavior, often powered by AI algorithms that analyze market data and 

optimize pricing strategies.

Marketing Automation

The use of AI and software platforms to automate repetitive marketing tasks, such as email 

campaigns, social media posting, and lead nurturing, allowing marketers to streamline 

processes and scale their efforts.

Marketing Funnel

The visualization of the customer journey from initial awareness to final conversion, often 

supported by AI analytics to track customer progress, identify bottlenecks, and optimize 

marketing efforts at each stage.
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Programmatic Advertising

The automated buying and selling of advertising space in real-time using AI algorithms and 

platforms, enabling marketers to target specific audiences, optimize ad placements, and 

deliver personalized messages.

Sales Automation

The use of AI-powered tools and systems to automate repetitive sales tasks, such as lead 

generation, contact management, and follow-up activities, allowing sales teams to focus on 

high-value interactions.

Sales Funnel

The visual representation of the customer journey from initial contact to final purchase, 

illustrating the different stages and touchpoints involved in the sales process, often guided by 

AI analytics to optimize conversion rates and identify bottlenecks.

Sales Optimization

A process of improving the efficiency and effectiveness of sales processes by using data 

analysis, machine learning, automation, etc. Sales optimization can help sales teams 

increase conversions, revenue, customer satisfaction, etc.

Sales Process Automation

The use of AI and automation technologies to streamline and automate repetitive sales 

processes and tasks, such as lead qualification, follow-ups, and contract management, 

freeing up time for sales teams to focus on high-value activities.

Sales Process Optimization

The continuous improvement of sales processes, workflows, and methodologies using AI 

analytics, automation, and best practices to increase efficiency, effectiveness, and 

conversion rates.
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Content and Communication

Content Generation

A process of creating new content based on some input or prompt, such as text, images, or 

videos. Content generation can be done by humans or by AI systems that use natural 

language processing or computer vision techniques.

Content Marketing

A process of creating and distributing valuable, relevant, and consistent content to attract and 

retain a clearly defined audience. Content marketing can help marketers educate customers, 

generate demand, build trust, etc.

Content Personalization

A process of tailoring content to the individual needs, interests, or preferences of each 

customer or prospect. Content personalization can be done by humans or by AI systems that 

use data analysis and machine learning to customize content based on various factors, such 

as location, device, behavior, etc.

Dynamic Content

Content that is automatically personalized and tailored to individual customers based on their 

preferences, behavior, or other relevant data points, often facilitated by AI-driven content 

recommendation engines.

Email Communication

A process of sending and receiving emails between a business and its customers or 

prospects. Email communication can be done by humans or by AI systems that use natural 

language processing and generation to create, send, and respond to emails.
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Email Marketing

A process of sending emails to a group of people to communicate a message or offer. Email 

marketing can help marketers nurture leads, increase sales, retain customers, etc.

Sales Chatbot

A type of chatbot that uses natural language processing and artificial intelligence to simulate 

a conversation with a customer or prospect. Sales chatbots can be used for various 

purposes, such as lead qualification, appointment booking, product recommendation, etc.

Social Media Marketing (SMM)

A process of creating and sharing content on social media platforms to achieve marketing 

goals. SMM can help marketers build relationships, loyalty, and advocacy with their 

customers and prospects.

Content and Media

Image Generation

A type of computer vision that creates new images based on some input or prompt, such as 

text, sketches, or other images. Image generation can help marketers with product design, 

content creation, or visual storytelling.

Image Recognition

A type of computer vision that identifies and labels objects, faces, scenes, etc. in an image. 

Image recognition can help marketers with product discovery, content creation, and other 

marketing activities.
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Video Analysis

A type of computer vision that analyzes the content, context, and quality of a video. Video 

analysis can help marketers with video optimization, performance measurement, audience 

engagement, etc.

Video Generation

A type of computer vision that creates new videos based on some input or prompt, such as 

text, images, or audio. Video generation can help marketers with video production, content 

creation, or visual storytelling.

 

Customer Engagement and Experience

Customer Churn

The rate at which customers discontinue their relationship with a brand, often addressed 

through AI-powered churn prediction models and targeted retention strategies.

Customer Churn Prediction

The use of AI models and predictive analytics to identify customers who are at risk of 

churning or discontinuing their relationship with a company, allowing marketers to implement 

targeted retention strategies.

Customer Engagement

The measure of how actively and positively customers interact with a brand, often enhanced 

through AI-driven personalization, recommendations, and targeted messaging.
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Customer Experience (CX)

The overall perception and satisfaction customers have with their interactions and 

experiences with a brand, often enhanced through AI-driven personalization, chatbots, and 

seamless omni-channel experiences.

Customer Lifetime Journey

The entire timeline of a customer's interactions with a brand, including the various 

touchpoints and experiences they have from initial contact to post-purchase support, often 

guided by AI-powered personalization.

Customer Lifetime Value (CLV)

A prediction of the total value a customer will bring to a business over the entirety of their 

relationship, often calculated using AI algorithms that analyze purchase history, engagement 

metrics, and other relevant data.

Customer Personalization

The use of AI algorithms to tailor marketing messages, product recommendations, and 

experiences to individual customers based on their preferences, behaviors, and past 

interactions.

Customer Retention

The strategies and tactics used to keep customers engaged and loyal to a brand, often 

leveraging AI-powered personalization, recommendation engines, and targeted messaging to 

enhance customer satisfaction and reduce churn.

Customer Satisfaction (CSAT) Analysis

The use of AI algorithms to analyze customer feedback, reviews, and surveys to measure 

customer satisfaction, identify areas for improvement, and optimize the customer experience.
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Recommendation Engines

AI-powered systems that analyze customer data, preferences, and behaviors to provide 

personalized product or content recommendations, enhancing customer engagement and 

increasing sales.

Natural Language Processing and Interaction

Natural Language Processing (NLP)

A subfield of AI that focuses on the interaction between computers and humans through 

natural language, enabling machines to understand, interpret, and generate human 

language.

Sales Conversation Analysis

The use of AI technologies, such as natural language processing (NLP) and sentiment 

analysis, to analyze sales conversations, emails, and interactions with customers, providing 

insights into communication effectiveness and identifying areas for improvement.

Sales Conversation Intelligence

The application of AI technologies, such as natural language processing (NLP) and speech 

recognition, to analyze and derive insights from sales conversations, calls, and meetings, 

enabling better coaching, training, and performance optimization.

Sentiment Analysis

A type of natural language processing that analyzes the emotional tone or attitude of a text or 

speech. Sentiment analysis can help marketers understand how customers feel about their 

brand, products, services, etc.
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Voice Search Optimization

The process of optimizing marketing strategies and content to align with voice-based search 

queries, considering AI-powered voice assistants and voice recognition technologies.

Performance and Strategy

Conversion Rate Optimization (CRO)

The practice of using AI algorithms and data analysis to improve the percentage of website 

visitors who take a desired action, such as signing up for a newsletter, making a purchase, or 

filling out a contact form.

Marketing Attribution Modeling

The practice of determining which marketing channels or touch points contributed to 

customer conversions or purchases, often utilizing AI algorithms to allocate credit accurately 

and inform marketing strategies.

Marketing ROI (Return on Investment)

The measure of the profitability of marketing campaigns and strategies, often calculated 

using AI algorithms that analyze revenue generated, costs incurred, and other relevant 

metrics.

Sales Conversion

A process of turning a customer or prospect into a buyer of a product or service. Sales 

conversion can be measured by various metrics, such as conversion rate, average order 

value, customer lifetime value, etc.
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Sales Forecast Accuracy

The measure of how closely actual sales results align with predicted forecasts, often 

enhanced through AI models that leverage historical data, market potential, and external 

factors to improve accuracy.

Sales Performance

A measure of how well a sales team or individual achieves their sales goals and objectives. 

Sales performance can be evaluated by various indicators, such as sales volume, revenue, 

quota attainment, customer satisfaction, etc.

Sales Pipeline Management

The process of tracking and managing the progression of sales opportunities through 

different stages of the sales cycle, often supported by AI tools that provide visibility, automate 

workflows, and facilitate accurate forecasting.

Sales Strategy

A plan of action that defines the goals, objectives, and tactics of a sales team or individual. 

Sales strategy can help sales teams align their efforts with the business vision, mission, and 

values, as well as the customer needs and expectations.

Predictive and AI Models

AI Marketing

A type of marketing that uses artificial intelligence to gather insights into customers and 

produce better content. AI marketing assets are personalized and optimized for the customer 

journey.
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AI Sales

A type of sales that uses artificial intelligence to simplify and optimize sales processes, such 

as lead generation, customer profiling, CRM management, email communication, etc. AI 

sales tools can help sales teams save time and sell more effectively.

Predictive Analytics

A type of analytics that uses data, statistical algorithms, and machine learning to identify the 

likelihood of future outcomes based on historical data. Predictive analytics can help 

marketers with customer segmentation, lead scoring, churn prevention, etc.

Sales AI Assistants

Virtual assistants powered by AI that provide sales teams with real-time insights, 

recommendations, and guided selling capabilities, helping them deliver personalized and 

effective sales interactions.

Sales Predictive Analytics

The use of AI algorithms and statistical models to analyze historical sales data and other 

relevant factors to predict future sales outcomes, enabling sales teams to prioritize leads and 

focus on high-potential opportunities.

Relationship Management

Customer Relationship Management (CRM)

The strategy, software, and practices used to manage and nurture customer relationships 

throughout the sales process, often employing AI capabilities to analyze customer data, 

automate workflows, and enhance sales effectiveness.
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Sales Coaching

A process of providing feedback, guidance, and training to sales teams or individuals to 

improve their skills, knowledge, and performance. Sales coaching can be done by humans or 

by AI systems that use data analysis, natural language processing, speech recognition, etc. 

to assess and enhance sales competencies.

Sales CRM

A system or software that manages the interactions and relationships between a business 

and its customers or prospects. CRM can help sales teams organize, track, and analyze 

customer data, as well as automate tasks such as email marketing, follow-ups, reminders, 

etc.

Sales Enablement

A process of providing sales teams with the resources, tools, training, and support they need 

to sell effectively. Sales enablement can help sales teams improve their skills, knowledge, 

and performance.

Sales Engagement Platforms

AI-powered platforms that assist sales teams in automating, personalizing, and tracking 

customer interactions, helping them optimize engagement, follow-up, and 

relationship-building activities.

Sales Relationship Management

The strategies and practices used to build, maintain, and enhance relationships with 

customers throughout the sales process, often leveraging AI-powered tools and platforms to 

personalize interactions, automate workflows, and provide insights into customer behavior 

and preferences.
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Sales Processes and Techniques

Cross-Selling

The practice of selling additional products or services to existing customers, often facilitated 

by AI-powered recommendation engines that analyze customer preferences, purchase 

history, and behavior to suggest relevant products.

Influencer Marketing

A process of collaborating with influential people who have a large and loyal following on 

social media or other platforms to promote a brand, product, service, or message. Influencer 

marketing can help marketers increase their brand awareness, reach, and conversions.

Lead Generation

A process of identifying and attracting potential customers or prospects for a product or 

service. Lead generation can be done by humans or by AI systems that use data analysis, 

web scraping, social media mining, etc. to find and qualify leads.

Lead Scoring

The process of evaluating and ranking leads based on their likelihood to convert into 

customers, often using AI models that analyze demographic, behavioral, and firmographic 

data to prioritize sales efforts.

Sales Forecasting

The practice of using AI algorithms and historical data to predict future sales performance, 

enabling sales teams to make informed decisions about resource allocation, goal setting, and 

strategy development.
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Sales Lead Prioritization

The practice of prioritizing leads based on their likelihood to convert into customers, often 

supported by AI lead scoring models that analyze lead data, behavior, and engagement to 

identify high-value opportunities.

Sales Opportunity Management

The systematic management of sales opportunities throughout the sales pipeline, often 

utilizing AI-enabled tools to track and analyze the progress of each opportunity, identify 

potential roadblocks, and prioritize actions.

Sales Pipeline

A visual representation of the stages and progress of a sales process, from lead generation 

to closing. Sales pipeline can help sales teams manage and monitor their opportunities, 

identify bottlenecks, and forecast revenue.

Sales Territory Mapping

The process of dividing geographic areas or market segments into sales territories, often 

supported by AI tools that consider factors like customer clustering, market potential, and 

travel efficiency.

Sales Territory Optimization

The use of AI algorithms and data analysis to optimize sales territory assignments, 

considering factors such as customer density, market potential, and resource allocation to 

maximize sales efficiency and coverage.
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Upselling

The practice of encouraging customers to purchase a higher-end product, an upgrade, or an 

additional item to make a more profitable sale, often facilitated by AI-powered 

recommendation engines that analyze customer preferences and behavior.

Technology and Platforms

Chatbot

A software application that uses natural language processing and artificial intelligence to 

simulate a conversation with a human user. Chatbots can be used for various purposes, such 

as customer service, lead generation, sales, etc.

Marketing Automation Platforms

Software platforms that leverage AI capabilities to automate marketing processes, such as 

email campaigns, lead nurturing, and personalized content delivery.

Recommendation System

A type of machine learning that suggests items or actions to users based on their 

preferences, behavior, or feedback. Recommendation systems can help marketers with 

product discovery, cross-selling, upselling, etc.

Voice Assistant

A software application that uses speech recognition and natural language processing to 

understand and respond to voice commands from a human user. Voice assistants can be 

used for various purposes, such as information retrieval, entertainment, shopping, etc.
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